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We are a few months into 2015 –there are no hover boards like they predicted in 

Back to the Future II– but the SMPS Chicago Chapter is moving along with a new 

website and new technology! By now, I hope that our membership noticed the 

ease in registration with our implementation of StarChapter. This new technology 

streamlined our website, registration, and payment portal into one seamless site.  

This required a great effort by the entire board to bring more value to our membership!

Looking ahead, we have some great programming and events; heading out to the 

Maggiano’s in Oak Brook for our April Program, Business Executives Exchange 

(BEE) brings advice on Getting to #1, and SMPS National is holding a Business 

Development Workshop at East Bank Club! And to bring us to summer, the 

Heartland Regional Conference will be in Chicago on May 6 – 8th, followed by our 

annual Summer Event, to be planned by our Special Events team. There is a lot to 

look forward to with great opportunities to learn and network. 

Megan R. Muter, CPSM

Central Region, Marketing and Proposal Manager— 

PMCM Division
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CHICAGO CHAPTER

new members
Welcome to SMPS Chicago! 

upcoming 
events
APRIL 8

Business Executives Exchange 

Chicago Architecture Foundation, Chicago

APRIL 15

April Program: Suburban Market Trending 

Maggiano’s, Oak Brook

MAY 6–8

SMPS Heartland Regional Conference 

Palmer House Hilton 

Chicago

We are planning an exciting, information-

packed two days and encourage you to 

join us. Ignite Your Career as we present 

programming centered on career growth to 

put the wind back into your networking sails, 

fuel your creativity, refresh your strategic 

thinking, and reignite your passion for A/E/C 

Marketing and Business Development! 

Register online today! 

smpsheartland.org



What should you be looking out for this year?  
Here are our top five B2B marketing trends for 2015:

Content is Critical, But Creativity is the New “King”
Because content marketing has been proven effective, there’s 

an ever-growing tsunami of content being generated. In this 

environment, we see two key factors for success in 2015—

specificity and novelty. Specificity is about creating content for 

a carefully defined audience and not the fluffy, generalized, 

surface-level content you often see. Novelty is about presenting 

great content in a more creative way, in a novel format or 

through a unique distribution method. Along with the ability to 

identify new content opportunities and the resources to promote 

it effectively (as a given), content marketing with a focus on 

specificity and novelty will be a major path to success.

Marketing and HR are Increasingly Teaming Up
Business leaders agree that attracting and retaining top talent is 

a crucial priority for 2015. We’re seeing a strong trend towards 

combining the strengths of marketing and HR to develop great 

employer branding, enhance employee communications, create 

internal communities, add more sizzle to internal events and 

create more powerful recruiting materials. Marketing only to 

customers and prospects isn’t enough anymore. In 2015, 

marketers need to think about marketing to employees and 

recruits as well.

Old Tactics Are Becoming New Again
A funny thing has happened over the last decade. The rush to 

digital has created a new opportunity. Our clients have seen 

a lift in the effectiveness of dimensional and printed items—

partially because they’re novel again! The best is a combination 

of multiple tactics of course, often with an integrated mix of 

digital and physical. But physical pieces and old-school tactics 

are staging a bit of a comeback.

Contact: George Couris george@peppergroup.com    Original Source: http://www.peppergroup.com/hot-stuff/pepper-mill/201501

FEATURE ARTICLE

Five Big B2B 
Marketing Trends 
for 2015
by The Pepper Group
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B2B e-Commerce is Demanding Attention
Many business leaders still view e-commerce as a consumer 

marketing topic, but B2B e-commerce is already twice as big 

as B2C. Internet Retailer says business customers increasingly 

want to make purchases through the Internet. They want to 

use credit cards. And they have high expectations as a result 

of their experience as consumers. This includes not only 

technology performance, but also ratings and reviews, and 

the availability of premium content such as images, videos, 

data sheets, documentation, etc. Don’t dismiss e-commerce 

as irrelevant for your business. And just as importantly, don’t 

underestimate the huge value of creating premium content to 

support your product and service offerings.

Marketing is Taking a More Human Approach
So much of B2B marketing is still dry and boring, filled with 

jargon and business-speak. But there is a trend towards 

communicating with the human being vs. the “company” 

or the “buyer.” We’re driven by emotion, and studies are 

demonstrating the importance of this in B2B marketing. By 

the way, this is a view that we’ve shared for 20 years and we’re 

thrilled that it’s finally going mainstream!

Of course, missing from this list are things like platform and 

device proliferation, marketing technology and improved 

analytics and measurement. These were on our list last year 

and although they are still relevant, we wanted to present some 

newer and fresher perspectives.
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How did you get your start in the A/E/C  
industry and any advice to those just starting 
in the industry? 
I started as a marketing coordinator for an engineering firm 

eight years ago. In 2014, I decided to take the leap into a full-

time business development position with RATIO Architects. 

My advice to anyone new to the industry is to join SMPS and 

seek out mentors as soon as possible. Take advantage of the 

SMPS membership list and start meeting with members one-

on-one. Everyone remembers what it was like to start out and 

will likely go out of their way to help – whether that’s with 

introductions, explanations, or general support. Following my 

own advice made a world of difference when transitioning from 

an engineering firm to an architecture firm, and from marketing 

to business development.

What are your main responsibilities  
at Ratio Architects? 
As the Client Development Manager for RATIO’s Chicago 

studio, I am responsible for fostering client relationships and 

seeking business opportunities for our architecture, historic 

preservation, interior design, landscape architecture, and 

urban design and planning disciplines in northern Illinois. 

My responsibilities also include strategic planning, market 

research, and brand positioning, to assist in achieving growth 

and revenue goals.

Why did you get involved with SMPS?
I got involved with SMPS within my first year of joining the 

industry. My background is marketing, so SMPS was able to 

provide educational programming and career development to 

help me with the technical aspects of my job, and to round-out 

my understanding of the A/E/C industry.

What do you like to do for fun when you’re  
not working? 
I like to explore less familiar neighborhoods around Chicago, try 

new restaurants, cook and read when I have a few minutes to 

myself outside of work.

If you were a Super Hero, what super power 
would you like to have? 
I would want super speed, that way I could get so much more 

done in a day. I’d especially find it useful for my days off. 

Imagine being able to clean your house in half the time, leaving 

more hours in the day to relax and enjoy life! 

What is your favorite place to eat in Chicago  
or the suburbs? 
I’m pretty spoiled living in the West Loop and being footsteps 

away from some of the best restaurants in the city. I’m not a 

picky eater, so it’s hard to choose a favorite, so I’ll choose three 

instead: Viaggio’s (West Loop), the Bongo Room (Wicker Park) 

and Fish Bar (Lakeview).
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MEMBER SPOTLIGHT

Natalie Menke
Client Development Manager, Ratio Architects 

SPONSOR SPOTLIGHT

Cushing
responses by Valerie Solver

Tell us briefly about your company and what you do
Chicago’s print and digital communications expert, Cushing has 

stood for premier reprographic imaging since 1929. More than 

a local print shop, clients can access over 200 printers through 

our ReproMAX partnership. From small and large format color 

graphics to cross media marketing campaigns, our company 

offers an assortment of cost-effective print solutions. Expanding 

wide format capabilities include display graphics, signage, 

banner stands, fine art, (POP) Point-Of-Purchase and so much 

more. A city of Chicago-certified Women’s Business Enterprise 

(WBE) we’ll help you fulfill your vendor diversity goals. We 

believe digital printing companies should understand your goals 

before providing a price quote and our organization’s philosophy 

is firmly rooted in going the extra mile to provide optimal 

customer service. 

I am the Senior Marketing Coordinator and responsibilities 

include producing targeted marketing materials, proposals  

and presentations. I also create and manage our Cross  

Media Marketing campaigns, email campaigns and the 

company website.

What is the biggest challenge you are facing  
in your position right now? 
We live in a world where our service offering is considered a 

commodity. We are constantly enhancing service offerings and 

focusing on innovation and fresh ideas to differentiate us from 

our competitors. 

What value has SMPS brought to your firm  
and you personally?
Over the past 20 plus years, our Executive Vice President, Joe 

Cushing, has been a part of SMPS and served on the board of 

directors. It’s the one organization we continue to stay involved 

in because of a strong AEC industry presence, networking/

business opportunities, and lasting relationships. Personally, 

the chance to serve on the Special Events Committee has 

provided me with a lot of experience, and the chance to work 

with really great people. 

What is the best part of being an SMPS  
sponsor and what do you find most valuable?
SMPS has provided Cushing invaluable exposure over the  

past several years, which is why we never hesitate to sponsor.  

The best part of being a sponsor is the constant brand 

recognition and being able to showcase what we do with 

printing signage and collateral at every event. 

www.cuschingco.com 
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